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QUALITY COVERAGE,

ALWAYS
ON TAP.

You keep the taps flowing, and we'll keep the
innovation going when it comes to protecting
your business. For 75 years, ICC has been serving
up quality insurance coverage for the food and
beverage industry, so you can focus on doing
what you do best, serving your customers.

lllinois
Casualty
) Company

@m@ ilcasco.com Pioneers in Liquor Liability, Leaders in Food and Beverage Insurance.


https://www.ilcasco.com
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EXECUTIVE DIRECTOR’S REPORT

Summary of 2025 Paid Family Medical Leave
Legislative Activity and Final Jobs Bill Outcome

Minnesota’s Paid Family and Medical Leave (PFML)
program was passed in 2023 and is currently in its
implementation phase, with benefits scheduled to
begin in January 2026. While several targeted changes
were proposed during the 2025 legislative session, ulti-
mately only a small change was negotiated and includ-
ed as part of the omnibus

Jobs and  Economic “Despite vocal efforts from a
Development  Finance coalition of business-oriented
and Policy bill.

Proposals to repeal

included House File small businesses or nonprofits,
1241 / Senate File 1771, no delays to the program’s
which sought a full January 1, 2026 launch, and
repeal of the program, no changes to eligibility, benefit
while HF1263/SF2277 g &t i ﬁ

combined repeal and
delay provisions. Neither
advanced beyond intro-
duction.

HF1325/SF2605, which proposed prorating benefits,
delaying penalties, and exempting small employers, did
receive a hearing on March 12 in the House
Workforce, Labor, and Economic Development
Finance and DPolicy ~Committee.  Similarly,
HF1976/SF2466, which would have capped benefits
for small employers, lowered wage replacement rates,
and allowed for private plan alternatives, and was heard
in committee on March 13.

Several other bills, HF1523/SF1849 (agricultural
exemptions), HF2024 (redefining seasonal workers
and delaying implementation), HF2113 (exempting
employers with 50 or fewer employees), and HF2269
(delaying employer notification penalties) were intro-
duced, but did not receive hearings. All bills were
referred to the House Workforce, Labor, and Economic
Development Finance and Policy Committee, and
companion bills in the Senate saw no further action.
Despite this activity, none of the proposals passed.
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legislators and employers, no
exemptions were created for

duration (up to 12 weeks), or
DEED’s oversight role were
included in the final bill.”

The Adopted PFML Changes Include:

* Rest Breaks — requires that “an employer must
allow each employee adequate time from work a rest
break of at least 15 minutes or enough time to utilize
the nearest convenient restroom, whichever is longer,

within each four consecutive hours of

work.” (Previously, this section merely
stated that an employer must allow each
employee “adequate time.”)

* Meal Break — modified to require
that “an employer must allow each
employee who is working for six or
more consecutive hours a meal break of
at least 30 minutes.” (Previously, this
section stated that an employer must
“permit” an employee who is working
for “eight” or more consecutive hours
“sufficient time to eat” a meal.)

* Earned Sick and Safe Time — Employee notices of
use of ESST can now be as “reasonably required by
the employer.” (Previously, this section stated that
employers could require notice from employees on
the usage of ESST “as soon as practicable.”)
Employers can now require documentation if ESST
is used for more than “two” consecutive scheduled
workdays. (Previously, this section previously stated
employers could require documentation if ESST was
used for more than “three” consecutive days.) A sen-
tence was added to the ESST statute to clarify that it
“does not prohibit an employee from voluntarily
seeking or trading shifts with a replacement worker
to cover the hours the employee uses as earned sick
and safe time.”

* PFML - The maximum premium levied by the
Department of Employment and Economic
Development (“DEED”) was reduced from 1.2% of

taxable wages to 1.1%.



EXECUTIVE DIRECTOR’S REPORT

These changes were included in the final omnibus Jobs
& Economic Development Finance and Policy bill
(Line 145.2 of SS SF17), passed during the June 2025
special session on June 9th-10th. This was signed into
law as Chapter 6 on June 14th.

Despite vocal efforts from a coalition of business-ori-
ented legislators and employers, no exemptions were
created for small businesses or nonprofits, no delays to
the program’s January 1, 2026 launch, and no changes
to eligibility, benefit duration (up to 12 weeks), or
DEED’s oversight role were included in the final bill.
Representative Baker’s bill HF2024, for example, was
positioned as a middle-ground fix, offering shorter
leaves, 2/3 pay, and private administration options.
However, opponents saw it as a step backward, partic-
ularly for union and low-wage workers.

PEML-related hearings featured a wide range of voices.
In support of changes to the 2023 proposal were small

MLBA Members ONLY get a Free

All-in-One Labor Laws Poster!

brand new poster in the mail each year!

The current hourly training wage has increased to $9.08.

Retailers in the State of Minnesota Since 1953!

For over 20 years in a row, we have created a brand new updated
“Labor Laws"” poster for 2025! This 25”x34" full color all-in-one
poster has all the State and Federal postings required by law to be
made visible to your employees. Only MLBA Members received a

New on this poster is an updated Minimum Wage posting from
the State of Minnesota. During the 2024 legislative session,
Minnesota’s minimum wage law was revised to eliminate the
reduced minimum wages applicable for small employers (defined
as annual gross revenues less than $500,000), youth under the
age of 18 and J-1 visa workers. Effective Jan. 1, 2025, the state’s
minimum-wage rate for all employers, including large employers,
small employers, youth and J-1 visa wages for hotels, motels and
lodging establishments, increased to $11.13 an hour. The law
still allows for a 90-day training wage for workers under age 20.

MLBA, Protecting and Promoting Licensed Beverage

business owners, county HR
departments, and school offi-
cials who were concerned
about affordability, imple-

mentation complexity, and
hiring impacts. In opposition

— Tony Chesak
MLBA Executive Director
tony@mlba.com

to changes were union lead-
ers, nurses, nonprofit advo-
cates, teachers, who argued
proposed changes would gut
core protections, undermine
equity, and violate the spirit
of the 2023 law.

As of the June 13th, 2025 Technology Advisory
Council meeting, Tarek Tomes, the commissioner of
MNIT shared that the technology to administer
PEML was still being completed, but is on schedule to
be implemented in time for the program’s statutory
effective date: January 1st, 2026.

Minirr wageand ather requiremants

Your Employss Rights
Under the Family and
Madical Laava Act

Actual poster is 25" x 34"
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HAPPY STAFF
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BROADWAY BAR SBUN RAPIDS KNUCKLEHEADS JLL CITY

HAPPY BAR OWNERS
ALWAYS MAKE MORE WITH PILOT!

JOIN 1800+ HAPPY BAR OWNERS

ASK YOUR DISTRIBUTOR, OR CONTACT
SALES@PILOTGAMES.COM
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WHAT’S IN YOUR POLICY?

“I partnered with KLB Insurance in 2020. KLB is more than an insurance company.
Owner, Kim Brown, immediately exceeded all my expectations. Her personal attention to my
business has evolved into a professional relationship on all levels. Kim Brown and her staff
definitely put customer service first and is always available with an immediate response.
In addition to our insurance needs, her knowledge of the hospitality industry is invaluable.
Kim has provided my business with resources beyond the scope of insurance. She has kept
me up to date with governmental issues as it relates to my business and has helped me
navigate during these concerning and ever-changing times.”
-Alissa S. Horan, Owner Sawmill Saloon ¢- Restaurant

INSURANCE

WHEN ONLY THE BEST WILL DO

=

Protecting Hospitality Businesses With The Right Coverages For Over 25 Years

Restaurants, Taverns, Hotels, Motels, Liquors Stores, Night Clubs, Resorts And More!

Call Us Today!
651.730.9803 = kim®@klbins.com = www.klbins.com

National And Regional Insurers Written

|||“| ﬂ =S
Hospitality

———— MINNESOTA
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PRESIDENT’S REPORT

Thank You Sponsors!!

This is an open letter to all the great sponsors of this year’s 36th Annual MLBA
Golf Outing at Dahlgreen Golf Club.

I wanted to take the time to thank you for all you have done this year to make our annual golf out-
ing fundraiser a success. Without you, we could not put on such a world class event with the purpose
to raise money for the association and provide camaraderie for the entire hospitality industry.

Your generous donations of hole sponsorships, beverage tee sponsorships, goodie bag stuffers and
other prizes are greatly appreciated and appreciated by the attendees of our great event. I also want-
ed to send a special shout out to Performance Foodservice, the MLBA’s newest food service partner

— Tim Mahoney
MLBA President
The Loon Cafe, Mpls

for bringing, preparing and serving our golfers, samplers and staff Birria tacos! Man, were those
fantastic!

We will be announcing the date for the 37th annual outing in 2026 very soon so PLEASE pay attention to the notice so you and
your company can plan ahead and hopefully provide us with the same support you have shown through the years! We need your
support!!!

If you have ideas, suggestions or just wanted to chat about the event now and in the future, please feel free to reach out to me and
we can make 2026 the best event ever. Email me at tony@mlba.com or call 651-470-7236.

Again, thank you for your support and hope you have a great rest of the year. Many challenges we will face in the coming years and
staying strong members of the MLBA provides the needed support, education and advocacy to be successful not only in 2025 but

beyond.

Take care of each other and take care of yourself! We are here to serve you,

Tony Chesak, MLBA Executive Director

List of 2025 Sponsors with Hole Sponsor in Bold and Additional Support in Italics

3Diamond

Ace Ice/Shamrock Group, Beverage
Tee #1 and Ice Sponsor

Anheuser-Busch

Arrow International

Bacardi, Beverage Tee #14

Beam Suntory, Beverage Tee #15
prizes

Breakthru Beverage MN, Prizes
Brown-Forman, Beverage Tee #8,

Emerald Elements, Beverage Tee
#11, prizes

EruptCinn, Beverage Tee #8, prizes
Gray Duck Spirits, Beverage Tee #17,
prizes

GRD - Global Reserve Distrib.,
Beverage Tee #5, prizes

Heaven Hill Distilleries

HSC Brokers, Prizes, Hole-in-One
Sponsor

MN Beer Wholesale Assn

MolsonCoors, Beverage Tee #18,
Prizes

Momentum Advocacy, Volunteers
Monroe Moxness Berg, P.A.
Next Generation Gaming

Performance Foodservice, Food Tee
#13, Prizes

Pernod Ricard
Phillips Distilling

prizes e lllinois Casualty Co., Dinner, Lunch, Quinny’s Sports Pub
* Capitol Beverage Sales, Prizes Prizes, Hole-in-One Sponsor, Beverage Rate Zero LLC
Bottled Water Tee #2 Rosedahl Public Affairs

Church Offset Printing
Cloud Retailer, Prizes

Johnson Bros. Liquor Co., Prizes
Kaplan Strangis & Kaplan

Ross Nesbit Agencies
Sierra Nevada Brewing

* College City Beverage ¢ Kennedy Fitzgerald CPAs Society Insurance
e Constellation Brands, Beverage Jee o KLB Insurance, Sleeve of Golf Balls Third Street Brewhouse, Beverage
#3, Prizes and Golf Towel Sponsor Tee #10, Prizes

Dahlheimer Beverage, Prizes
Diageo, Beverage Tee #12, Prizes
DoorDash, Beverage Tee #7, Prizes
Eide Bailly LLP

Klinkhammer Financial

Mark Anthony Brands, Beverage Tee
#16, Prizes

MGM Wine & Spirits Inc.

Vinocopia & Cantilever, Beverage
Tee #6, Prizes

West Side Liquor Stores

Zipps Liquor, Volunteers
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OFF-PREMISE NEWS

Smart Property Prep for Summer
An article from MLBA Platinum Allied Member KLB Insurance

As summer approaches, it’s an ideal time to consider upgrades that enhance the
value of your commercial property and fortify it against seasonal challenges like
strong winds and thunderstorms.

— Dean Rose
Here are several strategic improvements to consider: Vice President Off-Sale

Broadway Liquor Outlet, Mpls

* Reinforce the roof - Investing in a robust roofing system with impact-resistant
materials can significantly reduce the risk of storm damage. A durable roof safeguards the property’s
interior and minimizes potential repair costs.

» Upgrade windows and doors - Installing impact-resistant windows and steel doors enhances secu-
rity and provides better protection against high winds and flying debris during storms. These
upgrades can prevent interior damage and improve energy efficiency.

* Enhance landscaping and drainage - Maintaining a well-designed landscape boosts curb appeal
and plays a crucial role in property protection. Regularly trim or remove trees that pose a risk of
falling during storms. Ensure proper drainage systems are in place to prevent water accumulation and
potential flooding.

* Install backup power solutions - Although the exact amount varies by industry, the Department of
Energy estimates that power outages cost businesses $150 billion annually. Installing backup gener-
ators or solar power systems helps maintain operations during unexpected outages, ensuring critical
systems remain functional.

* Upgrade exterior lighting - Modern, energy-efficient exterior lighting enhances security and
improves the property’s appearance. Well-lit exteriors deter unauthorized access and make the prop-
erty more inviting to clients and tenants.

* Maintain HVAC systems - Regular heating, ventilation, and air conditioning maintenance ensures
optimal performance during peak summer months. Efficient HVAC systems contribute to tenant
comfort and can lead to energy savings.

Feel free to reach out if you need recommendations for trusted local service providers to assist with these
projects.

Wishing you a productive and safe summer season,

Kim Brown

KLB Insurance

Email: kim@klbins.com
Website: www.klbins.com
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ON-PREMISE NEWS

Legislative Update

New Bill for Entertainment Venues

The final bill which has not yet passed out of committee, requires places of entertainment with an occu-
pancy of at least 100 people to provide free water to attendees and allow attendees to bring in sealed bot-
tled water or an empty water bottle to fill.

A bill for an act relating to commerce; requiring places of entertainment to provide access to potable
water at events; proposing coding for new law in Minnesota Statutes, chapter 325E

— Keith Kalli
Vice President On-Sale
Kallis Place, Wright, MN

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MINNESOTA:
Sec. 30. [325FE.677] AVAILABILITY OF WATER AT PLACES OF ENTERTAINMENT.

Subdivision 1. Definition. For purposes of this section, “place of entertainment” has the meaning given in section 325E.676,
subdivision 1, paragraph (h).

Subd. 2. Available water requirement. When a place of entertainment’s occupancy exceeds 100 attendees and where an
attendee must have a ticket in order to access the place of entertainment, a place of entertainment must provide attendees
with access to potable water by:

(1) providing water at no cost to the attendees;
(2) allowing attendees to bring factory-sealed bottled water into the place of entertainment; or

(3) allowing attendees to bring an empty water bottle to the place of entertainment and providing attendees with access to
potable water to fill the bottle. A place of entertainment may prohibit certain types and sizes of water bottles in order to
protect the safety of others.

Subd. 3. Exceptions. An exhibit, gallery, or presentation space where beverages are prohibited is not required to allow water
into the exhibit, gallery, or presentation space if water is available at no cost in an accessible location outside of the exhibit,
gallery, or presentation space.

Chapter 4 - MN Laws

(h) “Place of entertainment” means an entertainment facility, including but not limited to an amphitheater, theater, stadium,
arena, racetrack, museum, amusement park, venue, club, or other place where performances, concerts, exhibits, athletic games,
contests, or other forms of entertainment are held. For the purposes of this section, place of entertainment does not include
movie theaters.

Applications for Cannabis Event Organizer Licenses

On August 1, Office of Cannabis Management will begin accepting applications for cannabis event organizer licenses. This
will be an open-ended opportunity for applicants, with applications accepted on a rolling basis. The cannabis event organiz-
er license authorizes the holder to plan and host temporary cannabis-related events in Minnesota. Pursuant to Minnesota
law, cannabis events must be limited to ages 21 and older and may not include the sale or consumption of alcohol.
Cannabis events may feature the on-site sale and use of adult-use cannabis products, lower-potency hemp edibles, and
hemp-derived consumer products. Event organizers may host multi-day events, provided that the event does not exceed
four consecutive days in duration.

This license type is temporary and must be obtained separately for each event. All cannabis event activities require local
approval, including but not limited to any permits or licenses required by the applicable local unit of government and spe-
cific approval of on-site consumption areas. Event organizers must obtain this approval before submitting an application to
the OCM and provide proof of local approval as part of the application.

PROOF A 2nd Quarter - 2025 A Page 11



MLBA ALLIED MEMBERS

Eide Bailly LLP
Eld{:‘Bdl“y Brian Peterson, 763-550-1100
btpeterson@eidebailly.com

Monroe Moxness Berg, P.A.

gngESS Vanessa Kahn, 952.885.5999,

MONROE

3

vkahn@mmblawfirm.com

Banking / Financial

First Resource Bank
Tim Siegle, tsiegle@myfrbank.com
651-351-1200 ¢ www.myfrbank.com

Bar Spotting / Ivestigative

R & D Agency
Brianna Dunn, 952.882.8000

D)
In\resti'gsit—ive Solutions)
www. rdagency. com

Beverage Dispensing

_ Carbonic Machines
" Joe Johnson, 612.824.0745
joej@shamrockgroup.net

Beer Companies

st
Anheuser-Busch

% Chris Cass, 612-214-1700

Christopher.Cass@anheuser-busch.com

. August Schell Brewing
SC]\ ll Scott Hislop, 651-398-9697

eEER~  shislop@schellsbrewery.com

Beer Distributors

Breakthru Beverage MN

A -482-
BREAKTHRU Derek Holmes, 651-482-1133
e www.breakthrubev.com

wge
CAI‘)“‘I’“IQ‘ = Paul Morrissey Jr,, 763.571.411

www.capitolbeverage.com

Dahlheimer Beverage
Luke Dahlheimer,
763.295.3347, www.dahlh.com

IDAHLHEIME
Beverage

Hohensteins
Karl Hohenstein, 651.735.4978
krhohenstein@hohensteins.com

H:C HSC Brokers

Jerry Vlaminck, 763.972.9077
e jerry@hscbrokers.com

(Premium Allied Members Highlighted and on page 18)

. Flaherty's Happy Tyme
RFLUERITS Denny Flaherty, 800.331.7337
www.flahertyscandy.com

Event Staffing / Promo

R AR 7 Midwest Promotional Models
VLIV Michele Rogers, 763-670-9220

mrogers@midwestpromotionalmodels.com
“Spirited Models for Spirited Brands”

Financial Advisors

Klinkhammer Financial

] Joe, Alex or Lindsey Klink-
Klinkh
'“Fi]‘g‘[‘]'gg{ hammer, 651.775.1241

Joe@klinkhammerfinancial.com

Foodservice

Performance Foodservice
Stuart Gray, 952-250-6817
stuart@pfsg.com

Ferndale Realty
FERNDALE =~
REALTY Shawn Murphy, 651.246.6383

srmurphy@ferndalerealty.com

Candy / Tobacco

M. Amundson Cigar & Candy Co
Ross Amundson, 952-854-2222
amundson9148@comcast.net

Cannabis Distributors

.R D Global Reserve Distrib.
G__ Cory Peterson, 612-584-2983

QUL cory@grdistro.com

[

@) MOLSON Molson Coors (back cvr)
e ma o0 BN - 2 cRas

john.glenn@tenthandblake.com

»,_ _ Sierra Nevada Brewing
= Noah Mason, 612-850-4988
noah@sierranevada.com

Summit Brewing
Brandon Bland, 651.265.7800

bbland@summitbrewing.com

Third Street Brewhouse
H Jodl Peterson, 320-685-3690

jpeterson@th/rdstreetbrewhouse.com

Page 12 A 2nd Quarter - 2025 A PROOF

Consulting

Tracy Wigen, 763-656-3667

,c Gaming Business Solutions
tracy@gamingbusinesssolutions.com

Credit Card Processing

Rate Zero LLC Drew Rute,
"L 612-240-1795 o
| ZERO =), drew@ratezero.net

Delivery Service

DoorDash
‘ Preet Saini, 602-859-7283
DOORDASH preet.saini@doordash.com

Gaming Manufacturers/Distributors

3&.@@@ ; 3Diamond Corp.
B oo

Spanky Kuhlman, 651-486-0055
spanky@3diamond.com

Arrow International
Chris Strano, 216-961-3500
cstrano@arrowi nternationa |.com

Diamond Game
came Sara Navidazar, 818-727-1690
snavidazar@diamondgame.com

MN Gambling Supply
Jeff Stark, 507-317-9724;

jeff@mngambling.com

Next Generation Gaming

‘R Shane Bruns, 218-414-5001;
samine  shane.b@nggamingllc.com
=3, PILOT Pilot Games Cover, pp 6-7
& tanes Jon Weaver, 248-885-3025;

jon@pilotgames.com

Triple Crown Gaming
Jillian Poganski, 320-251-5373;

Jillian@triplecrowngaming.net

Ice Manufacturers

Ace Ice, MattKing,
B 612.824.0745,
matt@aceice.com
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MLBA ALLIED MEMBERS

Insurance Agents

KLB Insurance (Pg. 8)

Iq_&!émﬁ Kim Brown, 651.730.9803
'-'.'III.I.:‘NI.\’TIII.‘;F:‘.I\'H:.I.[‘.C k/m@/(/b/nscom
Cartier Agency

CARTIER Matthew Cartier, 218.727.5992

AGENCY « INC.
RRMAS matt@caduluth.com

(Premium Allied Members Highlighted and on page 18)

TokenWorks
ﬁDiScannera Daniel Green, 914-704-3100

dang@tokenworks.com

www.idscanner.com

Corporate 4 Insurance
ZREOTPOTAt® D Gutlovics, 952.893.9218

=== dgutlovics@corporatefour.com

5 Dwight Swanstrom Co.
’W Greg Brisky, 218.727.8324

Ebner Insurance
Jenny Pederson, 218.631.3274
jenny.pederson@ebnerinsurance.com

www.dwightswanstrom.com

b ASCAP
Lauren Autry (615) 620-6654
asCap lautry@ascap.com

BMI
Jessica Frost, 615-401-2865
jfrost@bmi.com

SESAC
HEANE Jill Kemezis, 615-320-0055

jkemezis@sesac.com

Point of Sale

IL Casualty Co. (pg. 2)
Avalon Thomas-Roebal,
309.793.1700 www.ilcasco.com

Key City Insurance
PP B  DebJohannsen, 507.625.7667
e deb@keycityins.com
Miller Hartwig Insurance

Joshua Havlik, 952-381-4916
jhavlik@millerhartwig.com

Automated
Transaction Services
Russell Bialke, 651-493-3585

Cloud Retailer

‘ J*R Gary Noble, 320-223-2293
= garyn@cloudretailer.com
Mary Dailey, 763.253.0481

‘ mary@daileydata.com

Dailey Data & Associates

North Risk Partners
Jeremy Miller, 651.319.0482
www.northriskpartners.com

)

Paulet Slater, Inc.
Jeff Stanley, 651.644.0311
jestanley@pauletslater.com

Sunty & Inwurn:

Pine Insurance Agency
Lacy Johnson, 320.629.2515
lacy@pineagency.us

iﬂ"inn

INSAGE 'ngagel.T.

Scott Overson,
612-861-5277 o scott@ingageit.com

W Rate Zero LLC
ZERD = Drew Rute,

612-240-1795 e drew@ratezero.net

mPower Beverage Software
Sandra Godwin, 972-234-5884,

sgodwin@mpowerbeverage.com

Public Relations/Marketing

Reliable Agency
Reliabl
teliable | wojtysiak, 218-879-4663

scott@reliablemn.com

Rosedahl Public Affairs
Leslie Rosedahl, 651-353-1818
leslie@rosedahlpublicaffairs.com

ROSEDAHL
PUBLIC
AFFAIRS

Society Insurance
Tim Birk, 920.952.0824,

marketing@societyinsurance.com

S

Refrigeration

Twin City Group
David Bell, 952-924-6900
dbell@twincitygroup.com

CMI Refrigeration
Joe Johnson, 612.824.0745
joej@shamrockgroup.net

Quality Quahfy Refrigeration
ercmencd Ken Fricke, 612-861-7350
Ken@qualityrefrig.com

Spirits Companies
Bacardi USA
Stephanie Georgesen, 651-491-2648
sgeorgesen@bacardi.com

/3 earn Beam Suntory

Ben Young, 612-845-3469
Ben.Young@beamsuntory.com

Crooked Water Spirits
Heather Manley, 612-730-0095,

heather@ondemandgroup.com

DIAGEQ Diagee

Chris Gotziaman,
612-353-7918, Chris.Gotziaman@diageo.com

RedLocks Irish Whiskey
HS Kieran Folliard, 612-790-3994
mar  kieran@RedLocks.com

Spirits/Wine Distributors

Breakthru Beverage MN
Derek Holmes, 651-482-1133
www.breakthrubev.com

A

BREAKTHRU

Bellboy Corporation
e Gion Dave Gewolb, 952-544-7791

davidg@bellboycorp.com

Johnson Brothers

Southern Glazers W&S
(&#) Nicholas Pahl, 612.623.1532
s npahl@sgws.com

m RUE Rue38

aaERN Ly

S

Edward Schwarz, 651-321-
MINNESOTA WINE 8461 o ed@rue38.com

Vinocopia
Marion Dauner,
612.455.4005 ® marion@vinocopia.com

2, The Wine Company
3 Robbin Hilgert, 651.487.1212

Robbinh@thewinecompany.net

Vi r-J_Ef:T?j'Cf PIA

Wine Companies

Dancing Dragonfly
CANCIMNG
DRAGONFLY

Jon Mast,
715-483-WINE (9463)
gm@dancingdragonflywinery.com

Paustis Wine Co.

PAUSTIS Steve Olson,

WINE COMPANY 763-550-9545

solson@paustiswine.com
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https://lostwoodswhiskey.com/
https://www.klbins.com
https://lostwoodswhiskey.com/
http://www.southernglazers.com/
https://www.clearent.com/
https://twitter.com/diageo_NA
https://www.ilcasco.com

miba

INNESOTALGENSED BEVERAGEASSOCIATION
L HOLE 1 (336 yd Par 4)

ponsored by:
* Shamrock Group
* Rosedahl Public Affairs
* West Side Liquors

1A Kalli's Place
Keith Kalli
Dennis Pelletier
Dustin Nelson
Andrew Castle

1B Powerhouse Bar
Dick Kari
Bo Davidson
Luke Davidson
Jim Irving

E HOLE 2(165m/150w Par 3).

* % $5,000 Hole in One Contest * x
(sponsored by Illinois Casualty Co.)
ee Sponsored by:

* lllinois Casualty Co.
* Ross Nesbit Agencies

2A IL Casualty 1
Arron Sutherland
Carlos Landreau
Dale Heille
Jeff Stanley

2B IL Casualty 2
Rick Zumbahlen
Josh Havlik
Steve Meyer
Andrew Bauer

£ HOLE 3 (493 yd Par 5)

ponsored by:
* Constellation Brands
* Arrow International

3A New Brighton Eagles,
Becky Korsunsky y
Mark Allgood
Perry Kytola
Tim Schmitz

3B Constellation Brand
Ryan Stewart
Michael Clausen
Cecilia Faber
Jason Fawver

Page 14 A 2nd Quarter - 2025 A PROOF

<£ HOLE 4 (365 yd Par 4)

Sponsored by:

* Phillips Distilling

* Monroe Moxness Berg P.A. .
* Johnson Brothers Liquor Co. =3

4A Team Dahlgreen
Dave Tessman
Keith Flatebo
Dave Varner
Peer Finstad

4B Monroe Moxness Berg
Matt Duffy
Mike Stiefel
Pat Wheeler
Paul Sevenich

<£ HOLE 5465 yd Par 4)

Sponsored by:
* GRD - Global Reserve Distrib.
* Kennedy & Fitzgerald

CPAs

5A Chaska VFW
Jackie Dekker
Jamie Dekker
Billy Luetkahans
TBD

5B Kennedy & Fitzgerald
Sarah Bader
Lisa Brennan
Dawn Mantel
Trinh Trahn

<£ HOLE 6 (171 yd Par 3)

Sponsored by:
* Vinocopia &
Cantilever Distilling
* Eide Bailley
* Church Offset Printing

6A Chumly’'s 1
Mac Scheuble
Maxx Williams

Sean Leonjvarn
Derik Noeldner

6B Chumly's 2
Vici Scheuble
Ron Elder
Jill Sabol
Wade Sabol

july 9, 2025, is the 36th Annual MLBA Golf Outing!

Thank you for your participation! Please be ready at your tee box for the shotgun start at Noon. If you
are listed on a “B”, your foursome will tee-off second on that hole. The tournament is “Scramble” for-
mat. Yardages are from the white tees, except 2 & 14 show both white and red yardages for the hole-in-
one constest. Good luck!! ** Sponsor in BOLD is the “Beverage Sponsor” for that hole. **

<£ HOLE 7 (495 yd Par 5)

»

Sponsored by:

* DoorDash
* Society Insurace
* Klinkhammer Financial

7A DoorDash
Tom Carrol
Robert Lasker
Robert Broderick
Preet Saini

7B Chumly’'s 3
Sally Scheuble
Danielle Williams
Nikki Siddons
TBD

<£ HOLE 8416 yd Par 4)

Sponsored by:
* EruptCinn
* College City Beverage
* Anheuser-Busch

8A West Central |
Herby Dahl
Al Drexler
Rob Peterson
Andy Torsted

8B West Central Il
Matt Meyers
Isaac Peterson
Jim Bratlien
Les Baker

<£ HOLE 9 (360 yd Par 4)

Sponsored by:
* Brown-Forman ;
* Next Generation Gaming
* Rate Zero LLC

9A Chanhassen Am Legion *
Kenny Larson s
Paul Shellum
Dan Herr
Josh Brown

9B Rate Zero
Shannon Wood
Charles Durkin
Derek Benson
Ryan Hupka




<£ HOLE 10 (362 yd Par 4)

Sponsored by:
* Third Street Brewhouse
* Heaven Hill Distilleries
* Quinny's Sports Pub

10A Quinny's Sports Pub A
Ryan Thoemke
Tim Tschida
Matt Witham
Jon Tomasewski

10B Quinny's Sports Pub B
Janis Quinlan
Tom Lehmann

Bones Johnson
Ryan Pitlik

<£ HOLE 11 (525 yd Par 5),!
7

Sponsored by:
* Emerald Elements
* MGM Wine & Spirits Inc.

11A Broadway Bullies
Dean Rose
Cheryl Chanen
Chase Haller
Bob Dierke
11B Emerald Elements
Kolin Knutson
Tim Graft
Todd Caven
John Holmes

<£ HOLE 12 (158 yd Par 3)

Sponsored by:
* Diageo
* Capitol Beverage Sales
* Breakthru Beverage MN

12A Apple Valley Liquor
Steve Schuft
Rick Heyne
Ben Dockter
Bobby Bloch
12B Swany's Pub
Alex Kohlmann
Ryan Adams
Joe Bluhm
Hunter Retzlaff

<£ HOLE 13 (411 yd Par 4)

Sponsored by:

* Performance Foodservi
* HSC Brokers
* Pernod Ricard :
13A Good Time Liquors *
Joe Butler
Jason Arndt
Al Jongerius
Craig Jongerius
13B HSC Brokers
Jerry Vlaminck
Rick Guntzel
Todd Maass
Dan McGuire

<£ HOLE 14 (170m/155w Par 3)

** $5,000 Hole-in-One Contest x x
(Sponsored by HSC Brokers)
Tee Sponsored by:
* Bacardi USA

* Sierra Nevada Brewing
* Kaplan, Strangis & Kaplan PA

14A Team Dahlgreen
Dave Tessman
Keith Flatebo
Steve Kroenke
Peer Finstad

14B Bacardi USA
Stephanie Georgesen
Jake Jungbauer
Ben Lahti
Joel Herz

i HOLE 15392 yd Par 4)

Sponsored by:
* Beam Suntory
* Cloud Retailer
* KLB Ins.
15A Riverfront Liquor
Peter Trocke
Paul Vos
Mike Vos
Fred Fredrickson
15B Bellboy Corp.
Keith Donovan
Blake Stoppel
Shawn Garcia
Pete Ward

<£ HOLE 16 (400 yd Par 4)

Sponsored by:

* Mark Anthony Brands
* Dahlheimer Beverage

16A South Street Saloon 1
Devin Gasswint
Mike Thomas
Jacob Moody
Jeremy Drummer

16B South Street Saloon 2
Craig Kotthoff
Brandon Holcomb
Carson Gasswint
Brady Smith

L HOLE 17 (260 yd Par 5) zol

Sponsored by:

* Gray Duck Spirits
* MN Beer Wholesale Assn.

17A Stick’'s Tavern
Keith Hinrichs
Jon Beberg
Jake Hinderman
Josh Clark

17B Gray Duck Spirits
Jerry Schulz
Mark Cotter
Ryan Kuhlka
Kevin Unterreiner

<£ HOLE 18 (383 yd Par 4)

Sponsored by:
* Molson Coors
* Zipps Liquor
* 3Diamond

18A MN Municipals 1
Paul Kaspszak
Eric Pothest
John Glenn
Jon Chance
18B MN Municipals 2
Brian Whitt
Tom Agnes
Eric Luther
Mike Strathman

ek e A 5k Tk ek kA sk sk ke sk sk ke sk sk ek sk sk sk sk sk sk sk sk ke sk sk ke ket ke sk ke ke sk stk ke e st sk ke ke sk ke ke st sk e ke sk ke ke ke ke sk ke sk sk ke sk sk sk ke ke sk ke kekok keokok ko

g WW SM 7Wé¢ fo }4_% 06(/& S,bawm 177 2025 HSC Brokers

: 3Diamond Capitol Beverage Sales
* Ace Ice/Shamrock Grp  Church Offset Printing
» Anheuser-Busch Cloud Retailer

* Arrow International

»* Beam Suntory

1 Breakthru Beverage MN
* Brown-Forman

College City Beverage
Constellation Brands
Dahlheimer Beverage
Diageo

lllinois Casualty Co.

D.°°’Da.5h Johnson Bros. Liquor Co.
Eide Bailly LLP Kaplan Strangis

Emerald Elements Kennedy Fitzgerald CPAs
EruptCinn KLB Insurance

Gray Duck Spirits
GRD - Global Reserve Dist
Heaven Hill Distilleries

Klinkhammer Financial
Mark Anthony Brands
MGM Wine & Spirits Inc.

xx

MN Beer Wholesale Assn Rate Zero LLC
MolsonCoors Rosedahl Public Affairs :

Momentum Advocacy Ross Nesbit Agencies. *
Monroe Moxness Berg,P.A. Sierra Nevada Brewing :
Next Generation Gaming Society Insurance *
Performance Foodservice Third St Brewhouse :
Pernod Ricard Vinocopia & Cantilever *
Phillips Distilling West Side Liquor Storesi
Quinny's Sports Pub Zipps Liquor *

23k ek ok sk kAo ko kA sk sk sk ok ke ok ok ko ek sk ko sk sk ke ke sk ok ke ke ke ok ke ko ok ok ok koo ek kok ok e %
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Thousands of MLBA Members Get miha
These Great Member Benefits!

Aside from being part of a great trade association that is the voice of reason at the State Capitol every year, MLBA provides (or
have Allied Members that provide) dozens of member benefits designed to help you protect and grow your business. Now MLBA
Members can get exclusive discounts for Allied Members on MLBA.com Buyer’s Guide. (Se¢ MLBA.com for more info on the
Buyer’s Guide.) So if you're not already a member, sign up today! Just fill out the membership form below or go to MLBA.com!

v Great Rates on Liquor Liability and Insurance Programs!

v Alcohol Awareness & Server Training Services, Either Held at Your Business or
Online at mlba.com! o e e :

v Music Licensing Discounts LS SE R AT R e

(ASCAP, BMI & SESAC)_I U Yes, | want to join MLBA to be eligible for all MLBA
Member Benefits & Programs
v FREE Updated Labor Law Poster S
Service! our Name:

Corporate Name:

v Employee Health, Dental and
Life Insurance Packages!

Business Name:

Address:
v Business Brokerage, Selling or |
Buying! ciy
State: Zip:
v Credit Card Processing
Discounted Rates! Phone
v Beverage & Food Inventory el
Systems!
Date

v Marketing and Public Relations Membership Dues

Members of the Association shall pay annual membership
dues as follows:

On and Off-Sale: $360

Additional Sites: $240 (attach additional site information)

Allied Business Members: $499

Up to 80% of your dues are tax deductible.
MLBA is a 501(c)6 trade association.

Please complete this with check made out to MLBA.
To sign up for automatic monthly dues: $30.00 / month
for general membership, call MLBA at 651-772-0910.

miba

NINESHT] UCEESD BOERAGE EEIEuin
MLBA ¢ 475 Etna Street, suite 11 ¢ St Paul, MN 55106-5845
651-772-0910 e info@mlba.com ® 651-772-0900 fax

v Point-of-Sale and Inventory
Management Systems!

v ATM Machines!
v Financial Planning!

v Bar Spotting, Background
Checks and Security Services!

v Customer Loyalty Programs!
v Legal Consultation!
And Much, Much More!

Page 16 A 2nd Quarter - 2025 A PROOF Or Go To: www.mlba.com/membership-application/
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https://www.mlba.com/membership-application/
https://www.mlba.com
https://www.mlba.com/membership-application/
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- SMOOTH AS A SHOT,
DELICIOUS TO MIX'

- LOCAL AND VETERAN OWNED -
- FUN APPROACHABLE BRAND -

AVAILABLE ACROSS MN THROUGH.
BRAND CONTACT:

k\ﬁﬁl
VINOC&)F’IA RN FHPONREND



NEW PRODUCTS SPOTLIGHT

Jim Beame Introduces a Tropical Twist to
Kentucky Tradition with Jim Beame Pineapple

The American Classic Meets the Bold, Sweet Flavor of Pineapple

Clermont, KY, March 25, 2025 — Jim Beam is getting
ready for summer with the unveiling of its latest flavor
innovation, Jim Beam Pineapple, adding to its award-
winning portfolio. This new expression blends the bold
flavor of pineapple with signature smooth Kentucky
straight bourbon —a fresh and flavorful take that adds a
tropical pina twist to classic Southern traditions.

This new release infuses the sweetness of pineapple
notes with the smooth oak and caramel that bour-

For more information about Jim Beam Pineapple and to
discover cocktail recipes, follow Jim Beam on Instagram
(@jimbeamofficial) and Twitter (@jimbeam) or visit
www.jimbeam.com.

HH#

About Jim Beam®:
Jim Beam is the world’s best-selling bourbon, crafted by eight
generations of family distillers since 1795. Fred Noe, Jim

) . 1'ESB.BE Beam’s seventh-generation Master Distiller, and Freddie
bon fans l.<now and love. It is a fresh take t}‘lat is M Sl Noe, Jim Beam's eighth-generation Master Distiller, have
easy to enjoy, whether you are a seasoned whiskey stayed true to the family recipe that’s been passed down

drinker or whiskey curious. With its bold flavor
and laid-back vibe, Jim Beam Pineapple offers an
inviting introduction for those who find whiskey
intimidating and encourages more people to
raise a glass together and enjoy it together.

“As a brand rooted in Kentucky tradition, we
love putting fresh spins on our brands— and
Jim Beam Pineapple does exactly that,” said
Freddie Noe, 8th Generation Master
Distiller of the James B. Beam Distilling Co.
“This new flavor is our first flavored spirit in
four years, and reflects the bold, vibrant spir-
it of today’s South. It is a celebration of fla-
vor and community, made to be enjoyed
with family and friends this summer season.” |

— 32.5% ALG/YOL (65 PRODF) —

Designed for versatility, Jim Beam Pineapple

can be enjoyed in a variety of refreshing
serves, including the Jim Beam Pineapple &
Lemon Lime Soda — served in a tall glass

-

over ice and garnished with a slice of lime or a Pica y Pina,
a bright yet spicy cocktail of Jim Beam Pineapple, lime
juice, simple syrup, jalapenos and a tajin rim. Jim Beam
Pineapple is ideal for bringing people together for back-
yard barbecues and front porch gatherings, offering a
modern take on Southern flavors for drinkers 21+.

Jim Beam Pineapple (32.5% ABV) is now available
nationwide at select retailers for a suggested retail price of

$19.99 per 750mL bottle.
Page 18 A 2nd Quarter - 2025 A PROOF

'PINEAPPLE.

FINEAPPLE LIDUELR INFUSED WITH
KENTHCKY STRAIGHT BOURBON WHESKEY

g EANINT NI MY e
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through generations. The Jim Beam portfolio of products
includes Jim Beam Bourbon, Jim Beam Black®, Jim Beam
Double Oak, Jim Beam Devil’s Cut, Jim Beam Flavors, and
Jim Beam Rye among other offerings. For more informa-
tion, go to www.jimbeam.com, @jimbeamofficial on
Instagram and @jimbeam on Twitter.

About Suntory Global Spirits:

As a world leader in premium spirits, Suntory Global
Spirits inspires the brilliance of life, by creating rich
experiences for people, in harmony with nature.
Known for its craftsmanship of premium whiskies,
including Jim Beam® and Maker’s Mark®; Japanese
whiskies, including Yamazaki®, Hakushu®, Hibiki®
and Toki™; and leading Scotch brands including
Laphroaig® and Bowmore®, Suntory Global Spirits
also produces leading brands such as Tres
Generaciones® and El Tesoro® tequila, Roku™ and
Sipsmith® gin, and is a world leader in Ready-To-
Drink cocktails, with brands like -196™ (minus one-
nine-six) and On The Rocks™ Premium Cocktails.

- A global company with approximately 6,000
employees in nearly 30 countries, Suntory Global
Spirits is driven by its core values of Growing for Good, Yatte
Minahare and Giving Back to Society. The company’s Proof Positive
sustainability strategy includes ambitious goals and investments to
drive sustainable change and have a positive impact on the planet,
consumers and communities. Headquartered in New York City,
Suntory Global Spirits is a subsidiary of Suntory Holdings Limited
of Japan. For more information, visit www.suntoryglobalspirits.com

and www.drinksmart.com.

Press Contacts:
Amanda Haynes: Amanda.Haynes@beamsuntory.com
Kirsten Schubert: Kirsten.Schubert@exposure.net



PAST PRESIDENT’S ALLIED MEMBER SPOTLIGHT

New Allied Member

GRD - Global Reserve Distribution

“Distribution done right.”
From their website: www.grdistro.com ...

Partnership Beyond Products

At Global Reserve, we believe that choosing the right distribu-
tion partner is vital to the flourishing of your business. That’s
why we are dedicated to not just supplying products, but pro-
viding a first-rate customer experience that distinguishes us
from the rest. We're agile, hard-working, and will work with
you to reach creative solutions to meet your needs.

Services ...

* Manufacturing

With our Drink Manufacturing Services, where we not
only streamline your beverage production but also supply
cans, paktechs, and case trays. We handle your complete
manufacturing process, ensuring compliance and quality
so you can focus on growing your brand.

* Product Packaging

Our Product Packing Services offer a comprehensive solu-
tion for businesses looking to optimize their packaging
process. From securing your products in durable packaging
to ensuring they're ready for distribution, we provide
everything needed to prepare your goods for the market.

* 3PL (Third-Party Logistics)

Our 3PL service for e-commerce streamlines your logistics
from warehousing to shipping, ensuring efficient order ful-
fillment and delivery. Leverage our expertise to enhance
customer satisfaction while focusing on growing your busi-
ness.

* Brand Ambassador - Sample Pours

Our Sample Pour Events service offers brands the opportu-
nity to feature their products at various locations, engaging
directly with consumers through guided tastings and
immersive experiences. This service enhances brand visibil-
ity, fosters consumer engagement, and drives product dis-
covery.

e Contact
Cory Peterson, 612-584-2983, cory@grdistro.com

— Jennifer Schoenzeit
MLBA Past President
DISTRIBUTION DONE RIGHT Zipps Liquor, Minneapolis

MLBA's Premium Allied Members

These members have stepped up their investment!
(See page 12-13 for all MLBA Allied Member listings.)

Platinum Members -————————

Illinois Avalon Thomas-Roebal
| Casualty  309-793-1700

-} Company AvalonT@ilcasco.com

Kim Brown
651-730-9803 [&LB
kim@klbins.com __—MNSURANCE

‘ Preet Saini,
602-859-7283
DOORDASH preet.saini@doordash.com

Chris Strano
216-961-3500
cstrano@arrowinter-

national.com ARROw

__________ Gold Members

2iassssons =%, PILOT
' EAMES

jon@pilotgames.com ¥4

. Sara Navidazar
DiamondGame 818-727-1690

A POLLARD BANKNOTE CORMPANY snavidazar@diamondga_me.com

Stuart Gray
952-250-6817 PERFORMANCE

stuart@pfsg.com FOODSERVICE

—————————— Silver Member

@ Nick Pahl
612-623-1532

nns  npahl@sgws.com

————————— Bronze Member -———————
John Glenn

952-446-9262 MOLSON
john.glenn@tenthandblake.com & CQQRS =

eompany
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https://www.performancefoodservice.com/
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https://doordash.com/
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BOARDHEAD’S BOTTLE TALK

June 23, 2025

To: Minnesota Licensed Off-Sale Liquor Stores
Re: Notice Regarding the Sale of Products
<= S Containing Kava
— Mike Doherty
(a.k.a. Boardhead)
Editor/Designer PROOF

Alcohol Quotes of
the Month

“Beer, if drank with

moderation, softens

Dear Licensee:

This notice is being issued to clarify the status of
Kava products sold in licensed retail liquor stores
pursuant to Minnesota Statute 340A.412, subdi-
vision 14.

Recently, we have become aware that some liquor
stores are stocking Kava products marketed as
conventional beverages, such as “non-alcoholic
the temper, cheers spirits” with serving sizes similar to traditional
the spirit, and
promotes health.”

shots, and descriptions promoting them as alter-
natives to traditional spirits intended to be mixed
with alcohol.

~ Thomas Jefferson
However, based on guidance from the Minnesota
Department of Agriculture and the U.S. Food
and Drug Administration (FDA), Kava is consid-

“I don't have a

drinking problem. ered a dietary supplement and should not be
'Cept when I can't marketed or sold as a conventional beverage.
get a drink.” Under federal regulations, dietary supplements
are prohibited from being represented as conven-
— Tom Waits tional beverages or foods.

Importantly, Minnesota law does not authorize
the sale of dietary supplements in exclusive liquor
stores. Therefore, products containing Kava are
not permitted for sale in retail stores, even if mar-
keted as a beverage.

Please review your inventory and discontinue the
sale of Kava products to ensure compliance with

state law. Note that this prohibition applies only

to products containing the kava plant and should
not be confused with Cava sparkling wine.

Toast

of the Month

“To the nights we'll
never remember with
the friends we'll
never forget.”

If you have questions or require additional infor-
mation, do not hesitate to contact me.

Thank you for your attention to this matter and
your cooperation.

Sincerely,

Bethany Danner
Senior Associate General Counsel
bethany.danner@state.mn.us.

Page 20 A 2nd Quarter - 2025 A PROOF

News from Alcohol & Gambling Enforcement

-G

MINNESOTA DEPARTMENT OF PUBLIC SAFETY

Alcohol & Gambling Enforcement

June 23, 2025

To: Minnesota Liquor Manufacturers and

Wholesalers
Re: Minn. Rule 7515.0300 - Items of Value

Our office has recently been made aware that cer-
tain retail liquor stores have received refrigerators
from liquor manufacturers or wholesalers for use
in retail stores at no cost to the retailer. These
conveyances are in violation of Minnesota rules
and unlawful.

As a reminder, Minnesota Rule 7515.0300, sub-

part 5(c) provides that liquor manufacturers and

wholesalers may not “furnish, give, rent, lend, or
sell to a retailer any equipment, fixtures, supplies,
money, service, or other thing of value...”

If your company provided these or similar items
to any retailers, please notify the retailer that it
needs to immediately remove them from its store.
Our licensing agents will be monitoring for these
items as part of their routine field inspections.

Do not hesitate to contact our agency with any
questions or concerns.

Sincerely,

Bethany Danner
Senior Associate General Counsel
bethany.danner@state.mn.us

###

Alcohol and Gambling Enforcement
445 Minnesota Street ® Suite 1600
Saint Paul, Minnesota 55101
Phone: 651.201.7500 ¢ Fax: 651.297.5259 ¢
TTY: 651.282.6555 ¢ age.dps.mn.gov
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PROOF Advertisers
THANK YOU!

Diamond Game ..., 23
Pilot Games ..o, Front Cover
EruptCinn ... 17
lllinois Casualty Company...............ccccccvvcinrnnnace. 2
KLB Insurance Services..............cccccoceninierniniennne 8
MolsonCoors
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MN Wine & Spirits Wholesalers .......................... 21

Email Updates

MLBA's Newsletters
and Updates are E- ool

mailed to all MLBA R S sk S PSR
Members!! If you are .
not receiving it, either... .~

PO P — . _— &

- ——

You're Not a Member & -”'"H
(See page 16 for a
member application!) e ———

ke e 0 ML R e & e S

You have not provided
us with your email

(Email us at info@mlba.com to get on the list and put us in
your address book to prevent spam filtering.)

You will get notifications about legislation, be
updated on local issues and law changes, plus
notifications on MLBA Events and much more!

Join MLBA TODAY!! (see p. 16 or mlba.com)

Beers That Can Be Legally Sold in 3.2 Licenses

With Minnesota being the only state with a specific 3.2 license, some say there will be no 3.2 beer.
These 3.2 (or less) Alcohol by Weight (equivalent to 4.0 Alcohol by Volume) beers are NOT going away!
In fact low carb, low alcohol beer is a growing segment!

Here are just a sampling of 3.2 beers available to those with a 3.2 license in the state of Minnesota: Amstel Light, Ballast Point
Even Keel IPA, Blue Moon LightSky, Budweiser Select 55, Corona Premier, Deschutes Da Shootz Pilsner, Deschutes Wowza,
Dogfish Head Slightly Mighty IPA, Fair State Dry January IPA, Golden Road Mango Cart Wheat, Goose Island So-Lo IPA, Hamm'’s
Light, Heineken Light, Labatt Blue Light, Lagunitas Daytime IPA, Lambic, Lindemans Framboise, Lindemans Kriek Lambic,
Lindemans Peche, Lindemans Pomegranate Lambic, Michelob Ultra Infusions, Miller 64, Murphy's Irish Stout, New Belgium Mural
Agua Fresca Cerveza, Odell Good Behavior IPA, Redbridge Gluten Free, Schofferhofer Hefeweizen Grapefruit, Southern Tier
Swipe Light Lager, Stiegl Radler, Stone Neverending Haze IPA, Sufferfest Repeat Kolsch, Ultra Pure Gold, White Claw 70,

Heineken Silver and many more!
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